
EU SEED MARKETING LEGISLATION IMPACT ASSESSMENT SURVEY


WHAT?
The European Commission is looking to reform the European Union (EU) seed marketing legislation, with a proposal expected by December 2022. 
To assess the policy options that they are studying right now, the EU Commission has launched a public consultation, which is open to associations and individuals in the EU, and anywhere around the world, until 27th March 2022.

HOW?
To respond to the survey, you need to create an ‘EU login’ (you only need an email address to do it, independent of your nationality or place of residence):
· Go to the EU login page by entering the following address in the browser: https://webgate.ec.europa.eu/cas/login
· Click “Create an account” & provide the information requested (first & last name, email address & language)
· Follow the link provided in the confirmation e-mail from EU login sent to the e-mail account provided in the registration form (valid for maximum 1,5 hours) & create your password

Link of the EU SEED MARKETING survey:
· IN ENGLISH: https://ec.europa.eu/eusurvey/runner/PRM-FRMSurvey2022?surveylanguage=en 

You can fill in the questionnaire according to the suggestions made on the next page, and add the commentary prepared to explain the choices made, and further insist on the need to take into account of effects of the EU reform in terms of Policy Coherence for Development.










1. Questionnaire	Comment by Author: Current rules are still based on a productivity paradigm enacted in the 1960's in a context of under-production. Challenges are very different right now, and seed legislation is the foundation of any just agroecological transition.

EU rules are welcome, especially in light of common denominators, but flexibility to adjust to local agro-climatic, social and economic conditions in each EU Member State is needed.

Current rules have created a EU common seed market for quality seeds for the needs of industrial crop production, but, through strict criteria based on DUS, have restricted the availability of any other seeds.

The adoption of lighter rules for registration and availability does not mean that quality will automatically be compromised. Wider choice does not equate to quality loss.

New varieties should contribute to sustainability and be climate proof, but this contribution should be evaluated at a systems level, taking into account the overal production system in which they will be cultivated, not just looking at particular traits.
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2. Additional commentary (maximum 500 characters)
PCD (TFEU Art 208, 21) obligations imply the future reform upholds obligations under UNDROP (Art 19) and ITPGRFA (Art 9), excluding farmer/peasant seed systems from the scope of seed marketing. Farmers/peasants must have access to locally adapted quality seeds, under a proportionate stand-alone legal regime. Any new varieties must contribute to sustainability and biodiversity, evaluated through the cultivation system. A transparency system must ensure farmers can make a truly informed choice. 
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Regulation of PRM in the EU

The current PRM legislation is composed of 12 directives with some dating back to the 1960s. It defines common rules for the

marketing of PRM in the EU.
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*New varieties should contribute to sustainable
agriculture and food production through, for
example, efficient water and nutrient use or
disease resistance

*New varieties should be climate proof (e.g
adapted to extreme weather conditions, drought
tolerant)

*Awider choice of PRM intended for exclusive
marketing to amateur gardeners should not
compromise its quality





